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Keywords: Perception, Female Journalist Profession The 
Development of online mass media has an impact on the ease of obtaining 
information. Therefore, the journalist profession is expected to be able to present 
valid information, especially female journalists who in the past few years have 
had a lot of feminism issues in the media. The role of women in the field of 
journalism is very much needed, therefore the motivation and strong desire of the 
students of journalism specialization. This can be seen from their perception of the 
profession of women journalists. The research method in this study is descriptive 
qualitative, the research subject is a student of the University of Muhammadiyah 
Malang class 2016 who chooses journalism specialization. The selection of 
research subjects is by purposive sampling technique with a total of 4 subjects. 
Data analysis uses an interactive qualitative analysis model from Miles and 
Huberman through the stages of data collection, data condensation, data display 
and conclusions. The conclusion of this study is that there is a positive perception 
of journalism students at the University of Muhammadiyah Malang batch 2016 
which can be seen from the desire to have a career in journalism, the desire to 
explore and continue to learn and hone skills in the field of journalism, the 
optimistic attitude that women can be optimal when working in the field of 
journalism. journalism and their awareness of the importance of the journalism 
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